'I‘HH!I cannot  be any  doubt
about it—April 30, 1939, will go
down into history as one of the most

'y

important dates in industry.

In fact, & hundred years from
now April 30th, 1939 probably will
{ just two date

generally
remembered in connection with radio

history —the other being December
12, 1901, the day on which Mar i
ing the Atlantic

v with radio wa

I'he latter achievement was the
foundation upon  which has  been
cat industry called RADIO
nment, manufacturing, com

munications, with all their ramifica
tions. Now it is about to add an
other ramification— television—to ils
already prodigious progeny

It is fitting
lives and thrives on the mysteries
and marvels of a still-to-be-defined
snomenon of nature—electricity

hat an industry which

uld treat the industrial world of
today to a man-made phenomena,
namely a definitely pre-fixed birth
day that will mark the commereial
birth of a new and allied industry,
sound the starting
petitive race over a new and still un-
charted course

Ihat it will be an exeiting
aruelling contest, is a foregone con
clusion.  But neither it length nor
latitude can be definitely foretold, nor
wct

m of a new com

can anyone today estimate the

extent of the technical. financial and
commervial hurdles that have to be
cle

achieves

usiry

the new

soundne:

Any attempt to f
the ultimate future of television wounld
be ill-advised and futile at this state
of the art. but we. who are “in" on

st or predict
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the birth, surely may he pardoned if
we follow the ancient custom of en

~culation

gaging in a bit of timely s
based on present know as to
how the new baby is going to look

how it is going to thrive, what it is

going to |

It is in such spirit that RADIO
and Television RETAILING presents
this special insert on the subject of

e like when it grows up

television
The editors realize fully that the

birth of commercial television on

April 30th can bring immediate com
mercial advantages and profit to few

of the many retailers, that its terri

torial penetration will grow slowly,
that vast areas and millions of people
may not for many vears be within

practical receiving range o f tele

vision broadcasts

But—the very existence of thos
highly important, definitely  known
limitations of the television art as of
1939 imposes the duty upon us to
provide radio merchants everywher
with an accurate, unbiased. factual

report of what s happening  now

what may be expeeted o happen,
how certain elements may combing
to shape the future of radio and
television

Fhe material contained in this in
sert was designed to provide dealers
everywhere with what they should
and in fact must know about tele
vision, regardless of whether they
continue to sell radios and combina
tions exclusively because they are in
the vast non-television territory of
the United States or are ted
le

vision broadeasts are about to e

within those limited areas where

maugurated and so may expeet 1o
sell television receivers as well

If the reading of this insert helps
dealers in television broadeast arcas
to start the selling and servicing of
video receivers on a sound, sane
practical basis and at the same time
aids all dealers in both television and
devision territory to sell mor
ind better RADIO receiving sets, it
s will have been achieved
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