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The Newsletter of the Early Television Foundation

Greetings Early Television Fans,

This is Volume 3, Number 2 of the Early Television
Foundation Newsletter. The February Zoom meeting
will be on Saturday, February 28 at 8 PM.

Steve McVoy opened the January Zoom meeting with
some good news, that the museums budget is in good
shape and if the right opportunity to add to the muse-
ums collection came along, he may be able to take ad-
vantage of it. Also, the city of Hilliard is interested in
having an artist create a mural on the wall of the muse-
um that faces the large parking area. What would you
like to see in the mural? Email the newsletter with your

ing your editor, Mike, did a short presentation on West-
ern Electric and Magnavox ear-
ly 1920s audio amplifiers. If
you have an item in your col-
lection, let us know if you can
also make a short presentation

Chuck Conrad
of your own. Steve McVoy tells James O'Neal
us that once again, last years Dave Arland
members have been slow Geoff Bourne
about renewing their member- ~ Bob Dobush

ship for 2026 so Please Renew Dave Sica (Secretary)
Matt D'Asaro
We want to hear from you ! Blake Hinkle
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ideas and we’ll pass it along. In last months zoom meet-

In This Issue:

Editor Mike Molnar
shares images from
his upcoming article
and PowerPoint on
The Rise and Fall of

Allen B Du Mont

Join or Renew
your Membership

Many
2025 members
need to renew

We are always looking for:

o Letters from members

e Tech Tips from service expe-
riences

o My first TV (family stories?)

e My favorite TV (and why)

e Stories of working in the
business.

e Articles that can be added
in whole or in parts.




This year the Antique Wireless Assoc. Review will
be publishing part Il of Mike Molnar’s article
The Rise and Fall of Allen B. Du Mont

the following pages contain a preview of some
of the photos that appear in the article




While others
had small
|screen TVs

| DuMont had 14”
and 20" prewar
IITVs. It is be-
lieved they only
made about 24
P| of the 20” sets

DuMont sup-
plied this early
mobile truck to
aid the military
to train troops
and to evaluate
military maneu-
vVers \-

P —

The next page shows the 500,000 sq ft TV factory in New
Jersey. The large workforce built chassis, mated them with
CRTs from DuMont’s CRT factory, calibrated the circuits,
placed it all in cabinets for a final test. Then the final prod-
ucts are rolled down the assembly line, 1 every 20 seconds
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This is the classy cover and some pages of the
DuMont sales book, showing the price list and col-
or photos and specifications of all of the models

PRICE SCHEDULE OF 1952-53 |

picas are FOB warehousas - Allen




Top: Dumont’s flagship WABD had a state of the art studio
in the Wanamaker Building 515 Madison Ave New York

Bottom Left; Camera Control Room

Botton Right: Transmitter Control Room




Above: Bishop Fulton J. Sheen star, of “Life is
worth Living” checks his own camera shots

Below: Jackie Gleason hams it up behind the
new DuMont Electronicam
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“TANDUS $TAR OF THE
DUMDNT TILIWISION RETWORN "

Teil ELECTROMIC WIIARD VLTS AT GETARNIT CHMLIINWGE W

“THE TIME WHEN MEN COULD NOT WALK!"

Captain Video had a budget for props of $ 25 a week




