This picture
shows how RCA
helps small
manufacturers

grow

Today the inter-dopendence between man-
ufncturer and supplier is stronger than ever
in the history of American business, For in
the challenging new age of electronios, hun.
llrw‘lsup-m|\\|lnirul_~:vl'n:||||\--mvnl partsare

poeded in the manufacture of new products,

For oxample, the superb new RCA
Victor 21-inch color TV set shown here
containg 2,070 parts. Theso are made by
600 different suppliers, most of whom are
small businesses,

Indeed, more than three-quarters of
all RCA suppliers are small business firms
that receive nearly one-half of RCA's pur.

chasing dollars. They, in turn, have their
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—~g :J_‘ s -~ P () suppliers of raw materinks. Thus through »
-4 x long line of cooperative effort, employment
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haF s provided for countless people in many
:‘- fields —and an entire economy benefits,
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RCA salutes its full roster of 7,500
suppliers, located in 43 states, for their
inventiveness and resourcefulness that con.
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tribute so much to the quality and perform-
ance of ita products. With these firms ot
r—___ our side, RCA continues to march forward,

e creating new and better “Electronics for
_——— T T Living™ - electronics that make life casier,

sufer, happler.
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