Get Ready to Sell Television - 1944 Book

This 1944 book was written to describe how television could be sold to the American public after World War Two.
All of the sets shown are prewar, but some, such as the RCA TRK-12 developed during the war with the large
screen, were prototypes.

Farsighted dealers not onls visoulize seenes like this in the future—with the
Jomily wroumd the licing room “projection”™ teleset, but they see salex for “per
vonal™ recvivers im wther rooms in the home ax well

Televiskon In the doer uume, sl “televivian yestenday, todey amd tomorron,”

wre evident in this recemt pécture of u progresive, oldesablished Philadelphin

dewler™s mow wiove Nothing like idemtifying yoursel] with tolevivion new 1n
inwire fntwre weles.
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Farsighted dealers not only visualize scenes like this in the future—with the
family around the living room “projection™ teleset, but they see sales for “per.
sonal” receivers in other rooms in the home as well.

Children learn by seeing and hearing through television's twowcuy performance.
Profits and prestige will come to the dealer who makes himself known ax the
outstanding video specialist in his community.

A glimpar into w modern telovision wndia during the televising of o playlet.
Amid a renlistic stuge setting, note the twa television comeres. the microphone
slumg on e long overhesd wrm, and the pocerful lights



In your store if vou have n television receiver you can attruct customers for
posticar receivers by giving free shows even now. One Chicago dealer doex this,
even in soartime. Television “sells” the audience through the magic of its sight,

The grondstand, the gridiron, the baseboll diamond, and the racetrack aro just u
few events brought home to the teleset owner. News, as it is being mode, whots
the appetite for ownership of television receivers.

The postwar tolevision set sill be w “must™ in millions of American homes
K ber what happened when jon pletures added sound? Think schat video

promives—radio with vivion for tomorros’s sales!



The grandstand, the gridiron, the baseball diamond, and the racetruck are just a
few events brought home to the teleset owner. News, as it is being made, whets
the appetite for ownership of television receivers.

In Madison Squere Garden the bike riders are going wround in the sizth hour
of the race. Wha's your fuvorite? See hims win’



Fveryone loves a parade and particularly one that you can see and hear without

traveling miles to get there,—Pasadena Tournament of Roses.

Fveryone loves a parade and particularly one that you can see and hear without
traveling milos to get there,—Pasndena Tournament of Roses.
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Yelevision! The more you use the word in connection with your business, the
more people will tssociate your name with the television business—and will
think of you when sets are again for sale.



lelevision—it's wonderful! At public gatherings people can be interested in
televivion and will begin talking it up. Sales are being readyv-made for you now.

and you'll ger them if you're willing to do your part.

TAis s w cxorremt picture. It shows how « livwacire denler in Groster Now York
b advertisiug mos foe televisinn customers ia the posticar periodd Y our s
windoss boost yonr busines,

Ot Brnle wommdiod are finding Television «
wonderful beews bt secssers The mese elesrem

§ Ait permile wf pivtives that lice wnd spwab!

That's telenivion. A vativmed snd curtalod pod

stetl emn serre rehubilisarion in o Bl wws,  Bie wdll dabe releisiom i len Mot whent norwvad
ok Aedp moake Hie brightur somd botier Divionr (s hove apein



Live free demanstrations in your dore st uny time that televisian programs erv
Medng bromdenst. This means heeping open “after supper” Lot televivian became
ax familior av radia.
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You need vision to sell television properly. Attract people o your store uml
you will attract their business when they ure wble to buy what they want so
murch rvight none — Telovision.,

1 ihe chureh bazaar or other local affelr, ingell o television receiver for =
bl for the home guedearr who iv une of your prospects, tell her thet programs Losmmrtratiom, und show the community mhat bewsutiful seligions services ure
are being broadodst 1o show her hose to muke the most uf the purden

being televired



Give many demonstrations and sponsor contests, Take photographs of the winners
and advertise the pictures. Mount them and put them in your windoe,

In your ¢ iy foubtedly there are firstaid courses, and for the honse

wife who can't leave the baby, she cun learn at home

[ oll your customers of tho many classes of instruction in variows octivities tha
o held by tedevision. Cite for example the training of tens of thousemls of wir
’ raid wardens by television,



For your rodio theater, or group demonstration, plan to incite ax many people
from as many groups in your community us you can comfortebly take care of.

Tulk television to your women customers, Show them the comfort and ease of
sitting in an qrm cheir and wweching the many things of interest which will
be telecast.

Yo hare on your sles list, some art lovers, unquestionably. Show them hon
cdoreups of new paintings have already been successfully televised.



And the cooking school which tenches “in o salad for men, always let @ guy
vow what he's eating”™ Teaches really how to get your wum through his stomoch.

And the cooking school which teaches “in a salad for men, always let a guy
see what he's eating.” Teaches really how to get vour man through his stomach.



