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EXPLANATION

: . ; o il :
This report 1is thr? second in the series of monthly television surveys
N?w York metropolitan area. The method employed adapts the persoﬁail ¢
viewer roster technique developed and used successfully by the Pulse in

study of radio audiences.

For .this second survey 3,500 families representative of the New York n
politan area were interviewed. From this base, the extent of televisic
ownership could be authentically determined, The questionnaire used in
interviewing the television families is shown on the following page. i

The base sample of 3,500 families was distributed as follows:

Counties % Economic Distribution

Manhattan 20 A
Brooklyn 25 B
Bronx 13 c
Queens 13 D A
Richmond 2
Nassau L * Telephone Ownership
Westchester 5 3
Hudson 6 Non-Telephone Homes
Bergen L Telephone Homes
Essex 8
No program ratings- are published in this reporte -The-more POpv
however, are indicated. - 5
3 s
The date of this study is February 1 -7, 1948 % -t

The first report indicated that 1.4% of families in the New York m
politan area, Or asbout 39,000 families possessed television seis.
second report indicates that 2,3% of families, or about 62,000 famil
are equipped with sets. It is not believed that such a large increase

occurred during January. Chance fluctuations on small percentages P

duce large relative differences. However, it is believed that the
earlier figures probably underestimated the television audience somewha
This month's figure is still considerably below other estimates of arou

These other estimates

100,000 sets for the New York metropolitan area.
may be reconciled with Pulse findings by considering these factors abou

the other estimates:

1. They include a greater geographical area; additional counties
New York and New Jersey such as Suffolk, Rockland, Monmouth, Mo
Middlesex, etc., and also parts of Connecticute Pulse evidence

indicates a higher degree of television ownership in the suburbs

than in New York City proper. - 1

ercial establishments such as taverns, restaura

2, They include comm
radio and appliance stores, etc.

hotels, theatres,

urers' output and not necessarily installa

3, They include manufact
etail stock are not included in the Pulse

Sets in the dealeris r
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