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TV, with its color wheels, reflective
optics, dichroic mirrors, triple-beam
tubes, and field-sequential, line-se-
quential and dot-sequential red, blue
and green systems, transformed Wash-
ington and New York into a tense
proving ground as the early days of
50 rolled around. With transmitters
in the nation’s capital and New York
City colorcasting on quite an exten-
sive schedule and with specially-built
color receivers in strategic locations
and under observation by both a tech-
nical and man-on-the-street type audi-
ence, an all-out polling effort began
to race along, viewers being asked to
offer opinions which might guide the
Commission as they pondered what to
do about the blistering problem of
color TV.

Activities in the hue quiz centered
around Washington during the early
days of the trial, with the FCC Com-
missioners as the pace setters. CBS
felt that the gentlemen who will even-
tually say yes or no to the color idea
should have receivers as soon as the
test programs went on the air, and
thus models were dispatched to six of
the officials who were agreeable to the
look-in plan: Wayne Coy (chairman
of the Commission), Rosel H. Hyde,
Robert F. Jones, George E. Sterling,
Paul A. Walker, and Edward M. Web-
ster.

Installation in the government ex-
pert’s homes was followed by a setup
of some fifteen models in a building
in downtown Washington, where the
public could look in on programs com-
ing from WOIC. Admissions to the
showings were provided by compli-
mentary tickets available at such
points as a cigar counter at the May-
flower Hotel, assistant manager’s desk
at the Statler Hotel, desk and news-
stand at the Willard Hotel, front
desk and newsstand at the Carlton
Hotel, main floor desk of the Wash-
ington Post and the Walker building,
where the sets were located, and two
stations, WOIC and WTOP. Those
attending the public viewings were
asked to cite what they thought about
the quality, detail, and general pic-
ture impression.

In New York, the tests of a more
technical nature and conducted in one
of the CBS studio buildings, involved
a small group of viewers, looking in
on 10-inch screen models equipped

with magnifiers providing a 12-inch
picture. In Washington, three types
of receivers were provided, with 7-
inch, 10-inch, and 16-inch basic pic-
ture tubes. The 7- and 10-inch images
were magnified to 10- and 12-inch
sizes, while the 16-inch tube had a
mask to reduce the image to about 13
inches and a magnifier to bring the
picture back to about 16 inches. The
smaller models were featured in the
public-viewing arrangements in the
Walker building.

The information sought from the
New York groups concerned such
problems as co-channel interference.
With a push-button at the viewer’s
disposal to vote on the acceptability
of the picture as varying degrees of
co-channel venetian-blind effects were
introduced, CBS hoped to compile a
report on station spacing for both
color and monochrome allocations.
WOR-TV, cooperated in the test, sup-
plying a signal which was converted
by CBS into co-channel type of input.

The RCA public tests, which hadn’t
begun as this column was being pre-
pared, were expected to follow the
CBS pattern. Technical tests were,
however, under way, with the FCC'’s
Laurel laboratories and the Condon
Committee, which is conducting an
investigation for the Senate Interstate
and Foreign Committee, scheduled to
receive direct-viewing 10-inch models.

Commenting on RCA’s color expe-
riences, in a report to the FCC, E. W.
Engstrom said that from September
18 to December 30, 1949, a total of
409 hours of test operation on the
air were provided by WNBW and
KG2XCL, the former using standard
channel 4 and the latter an experi-
mental frequency in the 523 to 529
me. band.

The usefulness of the public-poll
information, based on the one-system
viewing. appeared to be of little long-
term value, according to many observ-
ers. They declared that unless it be-
comes possible to view the systems in
a comparative way, the expressions
offered can mean little. Answers to
such important questions as color
values and eye comfort cannot be pro-
vided very readily by the average per-
son, these experts added.

When the consensus information is
compiled, it may contain the testi-
mony of one viewer who didn’t have
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